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Directorate of Academics, Research and Strategy

Formulation University of EAST, Hyderabad

MBA/BBA Program

Marketing Management

Pre-requisite Courses: Principles of Marketing

Course Description: This course has been designed keeping in view the following objectives:

( 
To introduce to the students the variables involved in Marketing Management 

( 
To enable the students to understand the complexities involved in decision making as applicable to marketing problems

( 
To equip the students with enough understanding of the marketing environments to study and analyze the different environmental factors necessary for decision making

( 
To prepare the students for practical application of the concepts imparted in the classroom once he/she enters the real markets

Course Objective: After completing this course a student will be able to:

· Understand the finer implications of Marketing Planning and Decision Making

· Be able to analyze the factors involved in marketing planning

· Create at least a theoretical framework for a complete market plan

· Posses a complete understanding of marketing theories and models for decision making

Course Contents

· The importance and scope of Marketing, the basic functions of marketing 

· An organization’s internal and external environment; SWOT Analysis

· Concept and components of marketing information system, MKIS, MRS, MDSS

· Buyer Behavior Analysis: The consumer Decision Process

· Behavioral Dimensions of consumer markets

· Organizational Markets: Buying objectives & 

· Structures

· Segmenting, targeting and positioning strategies

· New product development

· Marketing strategies

· Pricing strategies and policies

· Marketing channel systems

· Promotion mix decisions

· Branding and branding strategies

· Decision making for strategic business units

· Decision making models

Testing and Grading: Learning will be accomplished through lectures, outside readings case analysis and student participation in classroom discussion and presentations. Grading will tend to focus on your overall personality rather than one or two aspects. A mid-term examination and a comprehensive final examination will be given. Another portion of the course grade will include the discussion/attendance grade, compre exams, cases and/or other assignments. Each student will also be required to complete individual project. The mid-term examination will be of 20 percent and final examination will be of 40 percent. Excessive absences (more than 20 percent) will result in “F Grade”. Test questions may be taken from textbook readings, hypertext material, additional material discussed in class and /or other assigned readings. Students may prepare notebook for taking notes and for references.

Marks Distribution :

Compre Exams
_______30_____
Assignments

______________
Class Workshops
______________
Cases


______________

Projects

______________

Mid-term

_______20_____
Final Exam

_______40_____
Total


            100_____
Recommended Readings:

· Philip Kotler: Marketing Management, Analysis, Planning, Control, Prentice Hall.

· Jegdesh Sheth and Dennis E. Garrett: Marketing Management: A Comprehensive Reader, South Western Publishing.

